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Paul Schuitma
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1937

In this 
advertisement, 
diagonals 
and verticals 
are combined and 
overlaid to create 
an interesting and 
dynamic composition. 
The type also changes 
size to emphasize 
important details. 

In “Of Two Squares,” Lissitzky transforms 
a child’s poem into a typographic novel in 

which  black squares represent the bourgeoise and red 
squares represent communism. Lissitzky demonstrated 
a much more dynamic use of type, introducing more 
asymmetrical compositions and diagonals. Oblique 
designs were eventually adopted by Doesburg in 1924. 
Doesburg believed that they “increased the vitality 
of the overall composition while still maintaining the 
rigorous geometry of De Stijl.” Mondrian disagreed 
with this attitude, and eventually left the De Stijl 
movement because he thought that the oblique designs 
introduced an element of self expression that violated 
the universal principles of De Stijl.
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THE NOW

VSA Partners
Brochure for Tempo
2008

Partners + Napier
Bochure for Rochester Institute of Technology
2008

In this brochure for a 
line of Sappi paper, that 
allows ink to dry quickly, 
simplicity is taken to the 
extreme. Hierarchy is 
utilized well as it starts the 
viewer off reading the tag 
line “1/2 the wait.” The 
brochure cover gives only 
the vital information: 
the brand Tempo, 
the type of paper, Sappi, 
and the tag line. 
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In this brochure, 
the type is placed 
in a horizontal and 
vertical manner, 
and then tipped at an angle 
to increase the dynamics. 
The colors and san-serif 
typeface keep the type 
simple. Also notice the 
integration of the word 
“IMPACT” into the shape 
of a lowercase “i.”



De Stijl embraced a sense of order 
that could have been a reaction to the 
trauma of WWI. It was “the style without 
style.” Its goal was to achieve “universal 
harmony.” In De Stijl, geometric forms 
could not be identified with any one 
individual and therefore made De Stijl 
the most suitable universal style for 
the modern post-war era.   
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Piet Zw
art

M
agazine C

over
1932

simplicity

use of black, white, grey 
and the primary colors

 
void of ornament of any kind

impersonal and universal principles

right angles and straight lines
(later on, diagonals)

“the style without style”

Notice here the 
experimentation with 
the cropping of photos 
and the title of the 
magazine on a diagonal. 
Also notice the careful 
handling of space. Even 
though the photos are 
cropped in a non-square 
format, they do not 
appear to be floating 
because of the careful 
use of space.

Art is not made for anybody 
and is, at the same time, for 
everybody. -Piet Mondrian
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